


Segmentation of 
Potential Investors: 
Tailoring Your Pitch to 
Business Angels
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1. Understanding Investor Profiles

• Know Your Audience

• Categorize

• Track Record

• Motivation
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• Problem/Solution Fit

• Impact Focus

• Tailoring

2. Aligning with Investor Interests
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• Market Size

• Scalability

• Filling a Gap

3.  Communicating Market Potential

Social Economic, Cultural and Environment



• Expertise

• Traction

• Endorsements

4.  Building Trust and Credibility
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• Clarity

• Viability

• Customization

5.  Avoiding Common Pitfalls
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• Partnership

• Follow-Up

• Networking

6.  Building Long-Term Relationships
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• Partnership

• Follow-Up

• Networking

6.  Building Long-Term Relationships

fabio.santos@terinovazores.pt
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• Deck Customization

• Engagement

• Clear Ask

7.  Tailoring the Elevator Pitch & Pitch Deck
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Elevator Pitch
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Elevator Pitch

My project (name)_______________________ helps who 

(segmentation/market/investor)? ____________________ 

to solve what problem?_______________ (which is better 

then …)______________ ,because my product or solution 

use this (technology, innovation, …)_________________.
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